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THE TOBACCO INDUSTRY
LIES FOR PROFITS.

LEARN THE TRUTH.

TOBACCO INDUSTRY LIE: A flavor/menthol ban discriminates against people of color by taking
away products they prefer, like menthol cigarettes and other flavored tobacco products.

TRUTH: A flavor/menthol ban is about putting an end to Big Tobacco’s insidious targeting and about
protecting young people from a lifetime of addiction and suffering by removing the tobacco products that
are most appealing to children. According to the 2022 National Youth Tobacco Survey, more than 3 million
(11.3%) U.S. middle and high school students said they use tobacco products.’

People of color have been heavily targeted by tobacco companies pushing menthol cigarettes. For decades,
these companies have spent billions of dollars on engineering menthol tobacco products, advertisements,
sponsorships and promotions targeted toward communities predominantly of people of color to get them
hooked on these highly addictive products. They priced menthol cigarettes more cheaply in communities
of color, gave away free menthol-flavored cigarettes in Black neighborhoods across the country and
appropriated Black culture, all to help hook as many generations of Black Americans as possible.?3

As a result of these efforts, smoking-related illnesses are the Number 1 cause of death in the African
American community, surpassing all other causes, including AIDS, homicide, diabetes and accidents.* >
Overall, 85% of African American smokers use menthol cigarettes, compared to 29% of White smokers.?
African Americans usually start smoking at an older age than White Americans but are more likely to die
from smoking-related causes.®

TOBACCO INDUSTRY LIE: A ban on menthol will increase the potential for unjustly
criminalizing Black Americans.

TRUTH: A menthol ban BANS THE MANUFACTURE and RETAIL SALE of menthol tobacco products. There
are NO PENALTIES OR LAW ENFORCEMENT FOR INDIVIDUALS WHO PURCHASE, POSSESS OR USE
MENTHOL PRODUCTS.

The NAACP issued a statement calling for a menthol ban, saying, “It's about time we prioritize the health
and well-being of African Americans.””




TOBACCO INDUSTRY LIE: A flavor/menthol ban will just fuel the illicit market.

TRUTH: The tobacco industry likes to make that claim because what’'s good for public health is bad for
Big Tobacco’s bottom line. But data from countries that have banned menthol doesn’'t back that up. In
fact, recent research shows that after Canada’s menthol ban, there was no increase in the illicit purchase
of menthol or non-menthol cigarettes from the main source of illicit cigarettes in that country.® And, data
shows that the Canadian menthol ban was associated with higher rates of quit attempts and quit success
among menthol smokers compared with non-menthol smokers.®

TOBACCO INDUSTRY LIE: Flavored tobacco sales restrictions and tax increases result in
tobacco retail closures and job loss.

TRUTH: Studies have repeatedly found this to not be the case. A study looking at tobacco retailers in the
U.S. from 2000 to 2017 found that the nhumber of tobacco retailers increased by 12% during that time.®
This aligns with other research findings, including a 13-year study that found tobacco tax increases did
not lead to a decline in the number of convenience stores after tobacco tax increases; in fact, the analysis
revealed a slight increase.’” Big Tobacco made a similar claim that restaurants and bars in the state would
go out of business with passage of New York State’s Clean Indoor Air Act in 2003. That claim could not be
further from the truth.’? As a result of these policies, over the last two decades, there have been significant
nationwide declines in cigarette consumption. Although, importantly, these declines have been greater in
non-menthol cigarettes than in menthol cigarettes.’

TOBACCO INDUSTRY LIE: Banning flavored tobacco products discriminates against
people from North Africa and the Middle East because a ban would end the sale of
flavored hookah products.

TRUTH: Flavored hookah products like Blue Mist, Irish Kiss and Sex on the Beach have nothing to do

with Middle Eastern culture. In fact, in the 1960s when science made it clear that smoking Kills, Islamic
leaders declared that these products were forbidden. It is only tobacco-flavored shisha that was part of
the Arab traditional use of these products. When you consider how these products are used in hookah
lounges with excessive drinking and outrageously named flavors, the way hookah products are used in
these establishments is anything but a cultural tradition. The flavors that are currently marketed in hookah
lounges are a typical American appropriation of Middle Eastern culture.

A Truth Initiative study found that 79% of youth hookah users say they use it because it comes in flavors
they like, and 89% of current youth hookah users use flavored hookah products.™

TOBACCO INDUSTRY LIE: Banning flavored tobacco products when flavored cannabis is
legal is a contradiction.

TRUTH: This is a diversion tactic of the tobacco industry used to create confusion about the validity of a
flavor/menthol ban. There is no comparison between the mortality and morbidity caused by tobacco versus
adult-use cannabis. Tobacco products are responsible for millions of deaths, which is not true of cannabis.
Tobacco contains highly addictive nicotine, while cannabis does not.

TOBACCO INDUSTRY LIE: Restricting the sale of flavored tobacco will have a significant
impact on cross-border sales in neighboring states where flavored products are still sold.

TRUTH: Following enactment of the Massachusetts law that restricts the sale of all flavored tobacco
products, studies found no long-term impact on cross-border sales in neighboring states where menthol
cigarettes are still sold.’”> While there was a spike in sales in surrounding states in the initial three months
the law took effect, after one year there was no statistically significant increase (compared to non-border
states). In fact, one study found that overall tobacco sales decreased in most neighboring states, excluding
New Hampshire, which saw the strongest initial increase in menthol sales, but was also not sustained.’®



TOBACCO INDUSTRY LIE: New York’s ban on flavored vape products is not yet fully
enforced yet.

TRUTH: The ban on flavored vape products went into effect in 2020, just months into the COVID-19
pandemic. The NYS Department of Health’s Center for Environmental Health is working to increase
enforcement of the vape ban and to be ready to enforce any future policies around flavored tobacco
products. Some states have banned the retail sale of all flavored tobacco products, eliminating confusion
on the part of retailers about what can and what cannot be sold legally. This likely leads to more
compliance with the law.

THE TRUTH ABOUT FLAVORED TOBACCO PRODUCTS AND YOUTH:

For decades, research has shown that flavored tobacco products attract youth and addict them. We have a
new generation of nicotine-addicted youth who may struggle their entire lives with addiction. In fact, 80%
of youth who have ever tried tobacco started with a flavored product.’” Sadly, 280,000 of New York’s youth
now under 18 are projected to die prematurely from smoking.'”
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